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Disclaimer
THIS PRESENTATION AND ITS CONTENTS ARE STRICTLY CONFIDENTIAL AND ARE NOT FOR PUBLICATION, DISTRIBUTION OR RELEASE, DIRECTLY OR INDIRECTLY, IN WHOLE OR IN PART, IN OR INTO THE UNITED STATES OF AMERICA
(INCLUDING ITS TERRITORIES AND POSSESSIONS, ANY STATE OF THE UNITED STATES AND THE DISTRICT OF COLUMBIA), CANADA, AUSTRALIA, NEW ZEALAND, JAPAN, THE REPUBLIC OF SOUTH AFRICA, THE REPUBLIC OF IRELAND
OR ANY OTHER ANY JURISDICTION IN WHICH SUCH DISTRIBUTION OR RELEASE WOULD BE UNLAWFUL, OR TO ANY RESIDENT THEREOF. THIS PRESENTATION IS NOT AN OFFER OR INVITATION TO BUY OR SELL SECURITIES.

BY ATTENDING ANY MEETING WHERE THIS PRESENTATION IS MADE, OR BY READING THIS PRESENTATION, YOU AGREE TO BE BOUND BY THE FOLLOWING CONDITIONS AND TO MAINTAIN CONFIDENTIALITY REGARDING THIS
PRESENTATION AND ITS CONTENTS.

This presentation has been prepared by Auction Technology Group plc (the "Company") for informational and background purposes only in connection with the publication of the Company’s results for the twelve month period
ended 30 September 2021.

This presentation does not constitute or form part of any offer or invitation to purchase, sell or subscribe for, or any solicitation of any such offer to purchase, sell or subscribe for, any securities in the Company nor shall this
presentation or any part of it, or the fact of its distribution, form the basis of, or be relied on in connection with, any contract therefor. The distribution of this presentation or any information contained in it may be restricted by
law in certain jurisdictions, and any person into whose possession any document containing this Presentation or any part of it comes should inform themselves about, and observe, any such restrictions. In this respect, neither the
Company nor any of its connected persons accepts any liability to any person in relation to the distribution or possession of this presentation or any information contained in it to or in any such jurisdiction.

No reliance may be placed, for any purposes whatsoever, on the information contained in this presentation or on its completeness and this presentation should not be considered a recommendation by the Company or any other
party in relation to any purchase of or subscription for securities of the Company. No representation or warranty, express or implied, is given by or on behalf of the Company or any of its respective directors, partners, officers,
employees, advisers or any other persons as to the accuracy, fairness or sufficiency of the information or opinions contained in this presentation and none of the information contained in this presentation has been independently
verified by any person. Save in the case of fraud, no liability is accepted for any errors, omissions or inaccuracies in such information or opinions. Information in this presentation relating to the price at which relevant investments
have been bought or sold in the past or the yield on such investments cannot be relied upon as a guide to the future performance of such investments.

The presentation may not be copied, reproduced or further distributed, in whole or in part, to any other person, or published, in whole or in part, for any purpose without the prior written consent of the Company.

The Company's securities have not been, and will not be, registered under the United States Securities Act of 1933, as amended (the "Securities Act"), or under any other securities legislation of any state of the United States or in
any other jurisdiction where this would constitute a breach of applicable securities legislation. This presentation may be made available within the United States solely to persons reasonably believed to be "qualified institutional
buyers" ("QIBs") as defined in Rule 144A under the Securities Act.

The Company is under no obligation to update or keep current the information contained in this presentation or to correct any inaccuracies which may become apparent, and any opinions expressed in it are subject to change
without notice. Neither the Company nor any of its respective directors, officers, partners, employees or advisers accept any liability whatsoever for any loss howsoever arising from any use of this presentation or its contents or
otherwise arising in connection therewith.

The presentation may contain forward-looking statements. These statements may relate to (i) future capital expenditures, expenses, revenues, earnings, synergies, economic performance, indebtedness, financial condition,
dividend policy, losses or future prospects, and (ii) developments, expansion or business and management strategies of the Company. Forward-looking statements are identified by the use of such terms as "believe", "could",
"should", "envisage", "anticipate", "aim", "estimate", "potential", "intend", "may", "plan", "will" or variations or similar expressions, or the negative thereof. Any forward-looking statements contained in the presentation are
based on current expectations and are subject to risks and uncertainties that could cause actual results to differ materially from those expressed or implied by those statements. If one or more of these risks or uncertainties
materialise, or if underlying assumptions prove incorrect, the Company's actual results may vary materially from those expected, estimated or projected. Any forward-looking statements speak only as at the date of the
presentation. The Company and its directors expressly disclaim any obligation or undertaking to publicly release any update or revisions to any forward-looking statements contained in the presentation to reflect any change in
events, conditions or circumstances on which any such statements are based after the time they are made, other than in accordance with its legal or regulatory obligations (including under the UK Listing Rules and the Disclosure
Guidance and Transparency Rules of the Financial Conduct Authority). Nothing in this presentation shall exclude any liability under applicable laws that cannot be excluded in accordance with such laws.

This presentation contains non-GAAP/non-IFRS financial information which the Company's management believes is valuable in understanding the performance of the Company. However, such non-GAAP/non-IFRS information is
not uniformly defined by all companies and therefore it may not be comparable with similarly titled measures disclosed by other companies, including those in the Company's industry. Although these measures are important in
the assessment and management of the Company's business, they should not be viewed in isolation or as replacements for, but rather as complementary to, the comparable GAAP/IFRS measures.

This presentation contains financial information relating to Platinum Parent, Inc. and its subsidiaries (the “LiveAuctioneers Group”) which, save as otherwise provided, is unaudited. The unaudited financial information relating to
the LiveAuctioneers Group has been prepared using accounting policies consistent with accounting principles generally accepted in the United States (“US GAAP”). These policies are not consistent with those adopted by the
Company for the purposes of its financial statements for the year ended 30 September 2021 and are not directly comparable to the Company’s financial statements. Although the Company’s management believe that this
unaudited financial information is valuable in understanding the performance of the LiveAuctioneers Group, it should not be viewed in isolation.
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FY21 highlights – Ahead of expectations

Volume and online share sustained as the industry’s structural shift continues

Strong operational and financial results, with trading exiting Q421 ahead of expectations

Successfully managing historically high levels of activity across our marketplaces, while 
continuing to support auctioneers with the challenges of the pandemic

Acquisitions of LiveAuctioneers1 and Auction Mobility have transformed our capabilities 
and reach

Strengthened our team and technology, expanded our product and service offering

IPO has enhanced our ability to grow and lead the evolution of the auction industry

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated
1 Announced on 17 June 21, completed 01 October 2021
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FY21 – Financial & operational metrics

Aggregate Revenue Aggregate Adjusted EBITDA Bidder Sessions

Total Hammer Value Online Share % Gross Merchandise Value

£70.1m
+34%

£31.8m
+43%

122m
+14%  

£6.3bn
+37%  

35%
+2pp  

£2.2bn
+47%  

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated
1 Organic at constant currency where relevant

1 1 1

1



02. Financial review

Tom Hargreaves
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£m FY21 FY20 Headline Organic

Aggregate Revenue 70.1 52.3 34% 29%

Cost of Sales (24.5) (22.3) (10%)

Gross Profit 45.6 30.0 52%

Administration expenses (66.5) (33.1) (101%)

Other operating income 0.3 0.2 50%

Operating loss (20.6) (2.9) (610%)

Aggregate Adjusted EBITDA 31.8 22.2 43%

Adjusted EBITDA margin 45% 42%

Free cashflow1 30.4

Operating cashflow2 9.8

Adjusted EPS 6.6p

Net cash (debt) 24.6 (200.4) 112%

Net cash (debt) / EBITDA3 (0.8x)

 Excellent revenue growth as structural shift online 
continues, accelerated by COVID-19 tailwinds.

 Reported revenue growth boosted by acquisition of 
Auction Mobility in the period, albeit partially offset 
by the impact of a stronger £.

 High levels of operational gearing leading to 
expanding EBITDA margin. Cost base impacted by 
acquisition of Auction Mobility and recurring public 
company costs.

 Operating loss due to costs associated with the IPO 
(including share based payments) and associated 
finance charges.

 Net cash of £24.6m following repayment of debt 
with funds raised on IPO. This excludes £224m of 
cash deemed restricted that was held at year end 
pending completion of LiveAuctioneers acquisition.

YoY Var.

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated
1 Free cashflow refers to the group’s trading working capital movements and capital expenditure after removing non-trading items, principally related to the IPO 2 Operating cashflow reflects Net cash generated from operating activities
3 FY21 Adjusted EBITDA, as the business has net cash, this is presented as a (negative) number

Group financial summary
Aggregate
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“

34%

“

“

Reported growth: 
Actual FX rates

29%Organic growth: 
Constant FX rates

¹ Period from 13 Feb 20 to 30 Sept 20 2 01 Oct 19 to 12 Feb 20 for ATG 3 01 Oct 19 to 12 Feb 20 for Proxibid  

1
2 3

Group organic revenue growth

“

“

“

YoY %xx
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66%

29%

5%

68%

27%

5%

NA UK EU

FY20

FY21

Aggregate Revenue by segment

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated
1 Excludes Auction Mobility

 Commission, charged as a % of GMV, continues to be the main driver of growth 
as more lots are sold through our marketplaces.

 Whilst growing in absolute terms, Other marketplace revenue has declined as a 
proportion of the total due to the growth in Commission and Auction Services.

 Auction Services revenue benefits from the acquisition of Auction Mobility in the 
period. On a pro forma basis Auction Services grew 35% year on year (44% at 
constant currency).

Aggregate revenue by segment, type and geography

YoY Var.Aggregate

£m FY21 FY20 Reported Organic

Industrial & Commercial (inc. CS&R) 43.7 34.6 26% 34% 

Art & Antiques 16.2 13.4 21% 23% 

Total Marketplace 59.9 48.0 25% 31% 

Auction Services 7.1 1.5 373% (6%)1

Total Digital Revenue 67.0 49.5 35% 30% 

Content 3.1 2.8 11% 11% 

Aggregate Revenue 70.1 52.3 34% 29% 

Aggregate Revenue by type

Aggregate Revenue by geography

67%

25%

3%
5%

66%

20%

10%
4%

Commission Other Marketplace

Auction Services Content

FY20

FY21
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£48.0m
£59.9m

FY20 FY21

33% 35%

FY20 FY21

3.0% 2.7% 

FY20 FY21

£1,593m

£2,217m

FY20 FY21

£4.8bn

£6.3bn

FY20 FY21

THV (£bn)

Total marketplace KPIs
GMV (£m)

31%

Online share (%)

Actual FX rate

Constant FX rate 37%

11%

11%

39%

47%

69%

69%

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated

 Exceptional growth in THV during the period, benefitting 
from high levels of online auction activity across the Group.

 New THV tends to have lower online share, suppressing 
overall online share. 

 The elevated share, combined with growth in THV, led to 
GMV growing 47% year on year.

 As expected, take rate declined from prior year due to 
revenue uncorrelated with online share (such as event 
fees) growing at rates below GMV, combined with a change 
in mix towards verticals which carry lower average take 
rates.

 The growth in GMV, combined with a stable take rate, 
delivered total Marketplace revenue growth of 25% year 
on year (31% at constant currency).

25%

31%

Actual FX rate

Constant FX rate

27%

27%

Take rate (%) Total revenue (£m)

YoY %xx
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£20.9m
£27.1m £29.6m £30.3m

H1 FY20 H2 FY20 H1 FY21 H2 FY21

3.6% 
2.7% 2.6% 2.8% 

H1 FY20 H2 FY20 H1 FY21 H2 FY21

£576m

£1,018m £1,118m £1,099m

H1 FY20 H2 FY20 H1 FY21 H2 FY21

24%

42% 37% 34%

H1 FY20 H2 FY20 H1 FY21 H2 FY21

£2.4bn £2.5bn
£3.0bn £3.3bn

H1 FY20 H2 FY20 H1 FY21 H2 FY21

Spotlight on HY2 FY21 – Lapping COVID-19 – Total Marketplace 

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated

GMV (£m) THV (£bn)Online share (%)

Actual FX rate

Constant FX rate

17%

17%

114%

116%

Actual FX rate

Constant FX rate

43%

44%

Take rate (%) Total revenue (£m)

YoY %xx

42%

34%

12%

19%

8%

16%

6%

5%

27%

31%

11% 42%

11%

23%

102%

94%

22%

47%

 The impact of COVID-19 began in HY2 FY20. HY2 FY21 
represents the first results lapping COVID-19 
comparators.

 We have continued to see strong growth in THV in HY2 
FY21. However, new THV tends to have lower online 
share, suppressing overall online share. 

 The elevated share combined with growth in THV led to 
GMV growing 8% year on year (16% at constant 
currency).

 Take rate increased from prior year due to a change in 
segment and vertical mix towards those that carry an 
above average take rate.

 The growth in GMV combined with an improved take 
rate delivered total Marketplace revenue growth of 
12% year on year (19% at constant currency).

HY on HY at Constant FX rate 1%

HY on HY at Constant FX rate 5%

HY on HY at Constant FX rate 12%
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12% 13%
15% 15%

2018 2019 2020 TTM Sept 21

LiveAuctioneers - GMV, online share, revenue, adj. EBITDA

$221m $261m
$375m

$504m

2018 2019 2020 TTM Sept 21

$21.1m $23.8m
$31.5m

$43.1m

2018 2019 2020 TTM Sept 21

$12.6m $12.0m
$16.3m

$23.0m

2018 2019 2020 TTM Sept 21

Adj. EBITDA ($m)

GMV 1 ($m) Online share (%)

% Growth 18% $2.1bn

9.1%

Revenue ($m)

53%

8.6%

32%

$3.3bn44%

9.5% 8.4%

$1.8bn $2.4bn

13% 50% 53%52%60%

THV 

Take rate4

% Growth Margin %56%

1GMV excludes Jasper52
22018 – 2020 represent financial years ending 31 December, as set out in Part Two of Section C of Part XIII of the circular published by the Company on 04 August 2021
3Unaudited trailing 12 months to 30 Sept 21. YoY comparators vs. unaudited trailing 12 months to 30 Sept 20.
4Take rate calculated as GMV / Total Revenue

2 3

3

3

3
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Balance sheet and operating cash flow

£m FY21

Adjusted EBITDA 31.8

Movement in working capital 0.7

Capital expenditure (2.1)

Free cash flow1 30.4

Free cash flow conversion 96%

Exceptional items (16.6)

Tax (6.1)

Cashflows from investing activities (excl. Capex) (25.2)

Cashflows from financing activities 396.1

Net increase in cash / equivalents 378.6

Cash at the beginning of the period 14.2

Foreign exchange 4.7

Cash at the end of the period 397.5

Balance sheet (£m) Cashflow (£m)

£m 30 Sept 21 30 Sept 20

Goodwill 141.2 124.0

Other Intangible assets 68.1 74.8

Property, plant and equipment 0.4 0.5

Right of use / other non-current 1.9 2.0

Total non-current assets 211.5 201.3

Trade and other receivables 9.7 8.7

Current tax assets 0.4 -

Cash and cash equivalents 397.5 14.2

Total current assets 407.6 22.8

Total assets 619.1 224.2

Total equity 439.5 (15.4)

Loans and borrowings 148.7 213.4

Deferred tax liability 9.3 11.6

Lease liabilities / other non-current 2.2 3.3

Total non-current liabilities 160.1 228.3

Trade and other payables 17.3 7.2

Lease liabilities / other current 2.2 4.0

Total current liabilities 19.5 11.3

Total equity and liabilities 619.1 224.2

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated
1 Free cashflow refers to the group’s trading working capital movements and capital expenditure after removing non-trading items, principally related to the IPO
2 Adjusted Net Leverage reflects the ratio of Total Net Debt (aggregate amount of borrowing, less the aggregate amount of cash) to pro-forma Adjusted EBITDA

 Increase in cash following the capital raise to acquire LiveAuctioneers. The 
acquisition completed on 1 Oct 2021.

 Immediately following completion of the acquisition, Adjusted Net Leverage2 did not 
exceed 2.5x. Following the settlement of any contingent consideration, Adjusted 
Net Leverage is expected to remain below 3.0x through the remainder of FY22.

 FY22 Capex will increase as a result of work commencing on the integration of the 
Group’s platforms. 



03. Strategy & outlook

John-Paul Savant
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Consignments
Consignors benefit from auctioneer 

valuations, storage, curation, and sale 
of assets, with maximum exposure.

Bidders Auction Houses

Empowering bidders to 
buy at auction in a trusted, 

convenient, secure and engaging 
forum with over 14m specialised 

and unique items

Levelling the playing field for 
auctioneers, enabling greater reach 

and returns through specialised 
technology, a global bidder base 

and integrated solutions

Collectors Professionals

Casual Dealers Business

Industry machinery, construction & 
farm equipment

Art, antiques & 
collectables

Consumer surplus & 
retail returns

>120m
bidder 
sessions1

>£6bn
Total value2 of 
goods sold1

>14m
lots listed

online1

>32k
auctions3

1 FY21 2  Total Hammer Value (sold online or offline) 3 Marketplace Auctions only, 44k including white label

ATG’s Digital Marketplaces – Unlocking value of secondary goods
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Current Emerging

• Aggregate supply for bidders
• Aggregate demand for auctioneers
• Connect them via platform
• Augment existing marketing
• Provide new sales/buying channel
• Replicate offline world online

• Provide THE sales/buying channel
• E2E integrated suite of services
• Auction operating cost efficiencies
• Primary marketing spend channel
• New tools to merchandise/engage
• Enhanced E2E buying experience

ATG’s Digital Marketplaces’ role in the auction industry is 
expanding
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The Online Auction Industry is increasingly 
relevant to sustainable commerce

• Promotes the circular economy
• Curation enhances trust in second 

use
• Global reach unlocks value
• Selling tools expands range of what 

can sell at auction
• Better E2E UX increases accessibility

The pandemic has further heightened 
awareness of the benefits of online auctions

Auctioneers
• Reach
• Asset values
• Efficiencies
• Services

Bidders
• Breadth of items
• Convenience
• Transparency
• Confidence

Unlocking the value of the secondary goods market also unlocks 
the potential of the circular economy; ATG is a critical enabler
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Our carbon footprint research

Item
Volume sold via 

auction p.a.
Emissions saved 

(Tonnes)

6k 231k

342k 143k

49k 195k

74k 59k

586k >1,064k15 items

• Just 15 of the top items sold on ATG

• c600k items of 9.5m lots sold1 in FY21

• >1 million tonnes of CO2 emissions saved

115k 436k+11

ATG makes a positive impact on the world’s global CO2 emissions 
by accelerating awareness & viability of the secondary market

1 Total lots sold online and offline

1 million 
tonnes of 

CO2 Carbon capture 
of 50 million 

mature trees p.a.
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ATG emerges from the pandemic stronger with even more 
capabilities to lead the evolution of the auction industry…

Diversified, attractive and resilient financial model

Experienced, motivated management team

‘Shared Success’ revenue model aligns with our customers’ success

Network effect and virtuous circle expanding

Structural tailwinds sustained, supporting transfer of activity online

Industry leading position in all marketplaces, by geography and vertical

Scale enables standard 
setting which increases 

velocity of trading
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ATG has delivered against all six of its growth levers in FY21

Grow Take 
Rate via 

VAS

Enhance
the Network 

effect
Grow online 
penetration

Extend the
TAM

Pursue 
Accretive

M&AExpand
operating
leverage



21

Execution resulted in movement of critical success indicators…

Grow Take 
Rate via 

VAS

Enhance
the Network 

effect

Grow online 
penetration

Extend the
TAM

Pursue 
Accretive

M&A

Expand
operating
leverage

Added >£4bn to our existing, 
immediately addressable TAM 
with LA and more via the oil and 
gas and classic car verticals

Grew our margins from 42% to 
45% while increasing our absolute 
operating spend by £8.2m, 27% to 
£38.3m1

Grew OLS from 33% to 35% while 
growing volumes (THV) from 
£4.8bn to £6.3bn (£8.7bn 
including LA) with key focus on 
enhanced timed bidding.
Timed and Live Online Only THV 
grew 45% year on year

Leveraged IPO/PLC status to 
acquire Live Auctioneers, 
materially accretive to EPS.  
Adds TAM, THV, VAS, Take Rate 
and opens a new A&A geography.  
Further differentiates ATG’s 
services

Leveraged our unique assets to 
accelerate OLS growth through 
cross-listing. Average PXB 
bidder count up 5-10% vs BSC 
up 40-60% 

Expanded ATG’s potential 
group take rate by acquiring 
LiveAuctioneers and LivePay.  
Able to grow payments 
revenue stream at a lower cost 
to Auctioneers

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated
1 On an Acquired basis, inclusive of Auction Mobility
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ATG has continued to innovate on its product and experience
Timed Bidding Enhancements - Eligible bid amount Introduction of ‘Quick Bid’ to support bidders

Lot-tissimo Replatform – Including 1-click registration Expired Lot Page Enhancements

• 10% increase 
in auction 
registrations from 
expired lot pages

• $4.4m increase 
in online hammer 
value (BidSpotter.com) 

• Enhances timed 
auction journey 

• Enables bidding direct 
from catalogue page 

• Reduced clicks-to-bid 
from 7 to 2
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Auctioneer dynamics are often the focus but the impact plays 
out in powerful bidder dynamics

c.6m
+33% YoY

c.8m
+27% YoY

>120m
+14% YoY

c.700k
+20% YoY

>100m
+37% YoY

Site 
Sessions

Auction 
Registrations

Unique 
Bidders

Bids placed 
(Online)

Lots sold 
(Online)

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated
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All six growth levers offer significant opportunities looking 
forward…

Grow Take 
Rate via 

VAS

Enhance
the Network 

effect

Grow online 
penetration

Extend the
TAM

Pursue 
Accretive

M&A

Expand
operating
leverage

• New auction houses

• More inventory from existing 

• Centralise services (SFMC) 

• Centralise key functions in LA

• Timed bidding improvements

• New product features

• Enhanced CRM

• Disciplined pursuit of M&A in 
key verticals and geographies

• X-Listing LA/TSR/LOT/AM 

• Differentiated value to bidders

• Begin payments rollout in NA 
by YE22, adding 3% to take rate

• LiveAuctioneers achieved 30% 
penetration in Y1 = >£90m GTV
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• ATG has delivered annual growth of 34% in FY21 which includes three quarters of very strong growth supported by 
the shift online accelerated by COVID-19 (fiscal Q1 – fiscal Q3) and one quarter lapping a COVID-19 impacted 
quarter (i.e. fiscal Q4 21 on fiscal Q4 20). In that quarter, on a pro forma basis including LiveAuctioneers, we saw 
very encouraging growth rates in the low double digits.

• The new financial year has started well with positive trends continuing across our core marketplaces.

• We are anticipating FY22 revenue growth of high single digit to low double digits, which represents revenue growth 
ahead of IPO guidance and current analyst consensus.

• We remain confident of achieving our medium term growth target of mid-teens+ revenue growth (pro-forma from 
FY19).

Outlook and guidance1

1 All guidance provided on organic / constant currency basis unless otherwise stated

Revenue

Adjusted EBITDA

• We delivered standalone ATG Adj. EBITDA margin ahead of expectations and ahead of guidance given at the time of 
IPO, proving out the inherent operating leverage in our business model.

• For FY22, we expect a continued improvement in our underlying operating margin but this will be offset by a 
combination of full year PLC costs, the impact of lower margin payments revenue and an incremental c.£2m of 
investment.

• The investment is in increasing the depth of the senior management team, along with our marketing and technology 
teams in order to fully exploit the significant opportunities in front of us and drive sustained future revenue growth.

• We remain confident in achieving Adjusted EBITDA margins in the mid-high 40’s over the medium term.
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Thank You



04. Q&A
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Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated

Recap on terms used

Term Definition

FY20 – Reported Represents the period from formation of the current group on 13 Feb 20 to 30 Sep 20

Aggregate Reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus 
later acquisitions on an acquired basis

Organic Organic growth is stated at constant exchange rates, including prior year comparatives for Proxibid 
but excluding later acquisitions

Free cash flow Refers to the group’s trading working capital movements and capital expenditure after removing non-
trading items, principally related to the IPO
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Auction KPIs by segment

£m FY21 FY20 FY21 YoY Var. FY20 YoY Var. FY21 YoY Var. FY20 YoY Var.

Industrial & Commercial

Total Hammer Value £4.6bn £3.5bn 31% 15% 39% 15%

Online Share % 41% 39% - - - -

Gross Merchandise Value £1,883m £1,361m 38% 79% 47% 80%

Take Rate % 2.3% 2.5% - - - -

Marketplace Revenue £43.7m £34.6m 26% 41% 34% 41%

Art & Antiques

Total Hammer Value £1.7bn £1.3bn 29% 2% 30% 2%

Online Share % 19% 17% - - - -

Gross Merchandise Value £334m £233m 43% 25% 46% 25%

Take Rate % 4.9% 5.7% - - - -

Marketplace Revenue £16.2m £13.4m 21% 2% 23% 2%

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated

Actual Rates Constant Currency



31

Actual FX rate

Constant FX rate

Auction Services and Content
Auction Services revenue (£m)

373%

413%

Content revenue (£m)

11%

11%

(5%)

(5%)

(12%)

(12%)

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated

£1.5m

£7.1m

FY20 FY21

£2.8m £3.1m

FY20 FY21

YoY %xx

 Auction Services includes revenues from ATG’s auction house back 
office product with Auction Mobility, which provides white label 
software, acquired in Oct 20.

 On a pro forma basis Auction Services grew 35% year on year (44% 
at constant currency).

 Content revenues recovered following the sharp reduction in 
advertising during the first UK lockdown in HY1 20.
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Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated

Exceptional operating items
£m FY21 FY20

Acquisition costs 13.3 8.0

Listing costs 8.4 -

Restructuring costs - 1.8

Total Exceptional items 21.8 9.8

 Exceptional operating items primarily related to listing 
costs associated with the IPO, and acquisition costs 
related to the acquisitions of both Auction Mobility and 
LiveAuctioneers.
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Revenue by segment - Prior year restatement
£m FY18 FY19 FY20 FY21

Industrial & Commercial 22.6 25.8 35.8 -

Art & Antiques 11.7 13.5 13.7 -

Content 3.5 3.2 2.8 -

Aggregate Revenue - IPO 37.7 42.5 52.3 -

Industrial & Commercial (1.1) (1.2) (1.2) -

Art & Antiques (0.4) (0.4) (0.4) -

Auction Services 1.5 1.6 1.5 -

Content - - - -

Total restatement - - - -

Industrial & Commercial 21.5 24.6 34.6 43.7

Art & Antiques 11.3 13.1 13.4 16.2

Auction Services 1.5 1.6 1.5 7.1

Content 3.5 3.2 2.8 3.1

Aggregate Revenue Restated 37.7 42.5 52.3 70.1

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated
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Reported P&L reconciliation

Note: KPIs and revenue reflect the Group’s aggregate operations, ATG and Proxibid on a combined basis for all periods plus later acquisitions on an acquired basis, unless stated
1 Administration expenses in the stub period have been subject to an FX reclass to bring into line with FY21 treatment. No net impact on FY20 aggregate adjusted EBITDA.

£m
1 Oct 19 –
12 Feb 20

13 Feb 20 –
30 Sep 20

Total 
FY20

FY21

Revenue 16.8 35.5 52.3 70.1

Cost of Sales (7.3) (15.1) (22.3) (24.5)

Gross Profit 9.5 20.4 30.0 45.5

Administration expenses (7.5)1 (25.6) (33.1) (66.5)

Other operating income 0.0 0.2 0.2 0.3

Operating loss 2.0 (5.0) (2.9) (20.6)

Adjusted EBITDA 6.4 15.9 22.2 31.8

Adjusted EBITDA margin 38% 45% 42% 45%

AggregateReported

Group reorganisation

On 13 February 2020, Auction Topco Limited, through its subsidiary Auction Bidco Limited simultaneously purchased Turner Topco Limited and its 
subsidiaries and Proxibid Bidco Inc. and its subsidiaries (together forming the “Auction Topco Limited Group”). Prior to the acquisition of Turner Topco 
Limited and Proxibid Bidco Inc., Auction Topco Limited had no trading activity.

The reported numbers for the prior year period reflect the group’s performance for the period from 13 February 2020 to 31 March 2020.

In order to provide an appropriate comparator, performance in the period 01 October 2019 to 12 February 2020 has been added to the reported 
numbers, which creates the Aggregate numbers shown for the prior year.


